CITY OF GRAND HAVEN
GRAND HAVEN, MICHIGAN

AGENDA FOR
SPECIAL CITY COUNCIL WORK SESSION

GRAND HAVEN CITY HALL*
COUNCIL CHAMBERS
519 WASHINGTON AVE

MARCH 2, 2025
7:00PM

1. CALL TO ORDER
2. ROLL CALL

3. PRESENTATIONS
A. Future Prep’d Student Presentation.

4. ADJOURNMENT
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*Streaming LIVE on Facebook! Follow us at facebook.com/cityofgrandhaven



Future Prep

 GH
— Artifacts
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Meet The Team!

Rylie S Mkayla G



Our Driving
Question
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How can the City of
Grand Haven continue
ownership and

maint enance of the
artifacts and artwork
it currently owns,
encourage nore artwork
in public spaces, and
keep the costs for
these nonessential
assets to a bare
mninmum so as, they do
not interfere with the
delivery of essential
public services?




After leaning our
driving question
these are the
protocols that we
went through to help
our thinking process
in finding our
solutions.
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Protocols

C
C
C
C
C
C
C
C
C
C
C
C
C
C
C
C




Observation...
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Investigation...
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Our Noticings
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For More Information Visit the Tr-Cities Historical Museum




- Artist
Communication

- Insufficient
policy support

-Maintenance?

Who takes care
of 1t?

- Community

Opinion

-Do we want
1t? yes or no




RANDI/f1AvEN

Discover Historic
Downtown Grand
Haven.

1

Welcome to Downtown Grand Haven. From
exploring the historic architecture to enjoying
outdoor activities like fishing or simply relaxing with
ice cream or shopping, downtown Grand Haven
aromises an unforgettable experience for all who

MAIN STREET DIRECTORY

VISIT

EVENTS

ABOUT
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Hi story
Art
I arget Audience

Our Solution!\'

CHAT
About

Gr and
Haven!
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Community




> Vol unteer
Opportunities

Community > Mike it a

EVERYONE I N GRAND

Awareness HAVEN “pr obl enf
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hitps:grandhaven arg!
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Why it Matters: Join the Convarsation:
» Cultural enrichment Ba part of shaping & sustainabla
» Fiscal Responsibility approach to public art in owr
« Baautiul Public Spaces commiinity.
+ Protection of Essantial Services  YOUR VOZEE MATTERS




Grand Rapids
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> Guided Tour through
ALL artifacts
> Learn about history

> Mhaybe partner with
Harbour Transit -
bus tour




Who's Done

This Well?

'WALKING TOUR|

LEGRAND R'APIDS 1 CHISAN"
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Grand Rapids - walking
tours and scavenger
hunt s

Muskegon - Hackley
House and guided wal ks

Silver Lake/Hart - The
Hart Historic Walk







> Art Committee /a\r1:
o Like the DDA -
o Keep track of the Commlttee

archives
> Roles
o Create contract for
artwork and artifacts
> Who’s on it
o Volunteer based
o Involve local artist

*we didn’t finalize an art

commttee SURPORTING
AASTS
S




> Grand Rapids

Prize

> Holland - Holland
Area Arts Council.
classes, galleries,
conpetitions, high
school exhibitions.

Who's Done
This Well?
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Target Audience




Target audience > Fundraising

o (car wash, get kids
g— invol ved, YMCA,

El enentary school,
mis € um)

> Social Media
o (appealing & nenorable)

- Community
Members -

> Ad?

o (pronmote culture, beauty,

- Marketing _ uni que art, et.)




Target AUdience > WAl king tour/map

> Bus Tour

= Tourists - > Donation boxes

- Marketing -
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Who's Done
This Well




NUF Test

Useful Feasible

Community

History
Art

Target
Audience




Thank you ~

= Questions?
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